
The Effect of Religiosity2
by Soegeng Wahyoedi

Submission date: 08-Jan-2021 07:31PM (UTC+0700)
Submission ID: 1484529480
File name: The_Effect_of_Religiosity2.pdf (384.77K)
Word count: 5538
Character count: 29604



















19%
SIMILARITY INDEX

15%
INTERNET SOURCES

14%
PUBLICATIONS

6%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7

The Effect of Religiosity2
ORIGINALITY REPORT

PRIMARY SOURCES

mafiadoc.com
Internet Source

Charles Makanyeza, Lovemore Chikazhe.
"Mediators of the relationship between service
quality and customer loyalty", International
Journal of Bank Marketing, 2017
Publication

eprints.utar.edu.my
Internet Source

Submitted to Massey University
Student Paper

www.tandfonline.com
Internet Source

Dwi Suhartanto. "Predicting behavioural
intention toward Islamic bank: a multi-group
analysis approach", Journal of Islamic
Marketing, 2019
Publication

Osaretin Kayode Omoregie, John Agyekum



1%

8 1%

9 1%

10 1%

11 1%

12 <1%

13 <1%

Addae, Stanley Coffie, George Oppong
Appiagyei Ampong, Kwame Simpe Ofori.
"Factors influencing consumer loyalty: evidence
from the Ghanaian retail banking industry",
International Journal of Bank Marketing, 2019
Publication

Bayu Arie Fianto, Christopher Gan, Tika
Widiastuti, Raditya Sukmana. "Customer loyalty
to Islamic banks: Evidence from Indonesia",
Cogent Business & Management, 2020
Publication

Sulis Riptiono, Agus Suroso, Ade Irma
Anggraeni. "EXAMINING THE DETERMINANT
FACTORS ON CONSUMER SWITCHING
INTENTION TOWARD ISLAMIC BANK IN
CENTRAL JAVA, INDONESIA", Humanities &
Social Sciences Reviews, 2020
Publication

m.growingscience.com
Internet Source

islamicmarkets.com
Internet Source

www.abacademies.org
Internet Source

www.emeraldinsight.com
Internet Source



14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

Submitted to University of Northumbria at
Newcastle
Student Paper

Anton Priyo Nugroho, Anas Hidayat, Hadri
Kusuma. "The influence of religiosity and self-
efficacy on the saving behavior of the Іslamic
banks", Banks and Bank Systems, 2017
Publication

Dwi Suhartanto, Marwansyah Marwansyah,
Muhammad Muflih, Moh Farid Najib, Irgiana
Faturohman. "Loyalty formation toward Halal
food", British Food Journal, 2019
Publication

link.springer.com
Internet Source

Submitted to Universiti Malaysia Sabah
Student Paper

www.ijbmi.org
Internet Source

Alifah Ratnawati, Noor Kholis. "Measuring the
service quality of BPJS health in Indonesia: a
sharia perspective", Journal of Islamic
Marketing, 2019
Publication

doaj.org
Internet Source



22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28

psasir.upm.edu.my
Internet Source

Hung-Che Wu, Ching-Chan Cheng, Ananda
Sabil Hussein. "What drives experiential loyalty
towards the banks? The case of Islamic banks
in Indonesia", International Journal of Bank
Marketing, 2019
Publication

Submitted to University of South Africa
Student Paper

Syed Ali Raza, Amna Umer, Muhammad Asif
Qureshi, Abdul Samad Dahri. "Internet banking
service quality, e-customer satisfaction and
loyalty: the modified e-SERVQUAL model", The
TQM Journal, 2020
Publication

Zoya Wajid Satti, Samreen Fahim Babar,
Shagufta Parveen, Kashif Abrar, Asma Shabbir.
"Innovations for potential entrepreneurs in
service quality and customer loyalty in the
hospitality industry", Asia Pacific Journal of
Innovation and Entrepreneurship, 2020
Publication

dspace.univ-tlemcen.dz
Internet Source

journal-of-marketing-management-and-



<1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

Exclude quotes On Exclude matches < 15 words

consumer-behavior.com
Internet Source

moam.info
Internet Source

Ala' Omar Dandis, Len Tiu Wright. "The effects
of CARTER model on attitudinal loyalty in
Islamic banks", International Journal of Quality
and Service Sciences, 2020
Publication

Diah Isnaini Asiati, Wibowo -, Husein Umar,
Tony Sitinjak. "The Effects of Service Quality,
Image and Trust on Satisfaction and Its Impact
on Syari’ah Bank Customer Loyalty in
Palembang", Business and Economic Research,
2019
Publication

hdl.handle.net
Internet Source

worldwidescience.org
Internet Source

afbe.feb.ub.ac.id
Internet Source



Exclude bibliography On


	The Effect of Religiosity2
	by Soegeng Wahyoedi

	The Effect of Religiosity2
	ORIGINALITY REPORT
	PRIMARY SOURCES


