
The Influence Of Price
by Soegeng Wahyoedi

Submission date: 11-Apr-2023 04:39AM (UTC+0700)
Submission ID: 2060912633
File name: 158-Article_Text-492-1-10-20220515.pdf (1.15M)
Word count: 4555
Character count: 25465



1

2

4

6

21

24

32



1

4

6

14

17

17

31



1

2

2
2

3

4

5

5

7

10

20

27

28

34

35



1

4

6

8

9

9
11

13

33



1

4



1

2

4

6

11
12

16

23

26

29



1

2

2

2

2

4

9

15

18

19

22

25

30



6





21%
SIMILARITY INDEX

19%
INTERNET SOURCES

16%
PUBLICATIONS

7%
STUDENT PAPERS

1 2%

2 2%

3 2%

4 2%

5 1%

6 1%

7 1%

8 1%

9 1%

The Influence Of Price
ORIGINALITY REPORT

PRIMARY SOURCES

jurnalfebi.uinsby.ac.id
Internet Source

www.asianinstituteofresearch.org
Internet Source

abnusjournal.com
Internet Source

teras.unimal.ac.id
Internet Source

jrmb.ejournal-feuniat.net
Internet Source

portal.issn.org
Internet Source

repository.psa.edu.my
Internet Source

www.ejournal.aibpm.org
Internet Source

Hawazen Alamoudi, Majed Alharthi.
"Antecedents and consequences of customer



10 1%

11 1%

12 <1%

13 <1%

14 <1%

15 <1%

engagement: A case study of Saudi airline
industry", Innovative Marketing, 2021
Publication

journal.unimal.ac.id
Internet Source

koreascience.kr
Internet Source

Ahmad Alif Rahmadisa Putra. "Analysis Of
Product Quality, Brand Image, And Country of
Origin On Interest To Buy Oppo Smartphone
(Case Study On Employees Of Air Anyir
Bangka PLTU)", Jurnal Manajemen Dayasaing,
2022
Publication

e-journal.ikhac.ac.id
Internet Source

Ari Hidayat, Dian Triyani, Lulus Prapti. "THE
INFLUENCE OF PRODUCT QUALITY, PRICE
PERCEPTION, AND BRAND IMAGE ON
FURNITURE PURCHASE AT PT. JATI CITY
FURINDO JEPARA", Economics and Business
Solutions Journal, 2019
Publication

Arman Wijaya, Hery Winoto Tj, Soegeng
Wahyoedi. "The Effect of Car Sales E-
Commerce Platform on New Car Buying
Decisions Mediated by Digital Advertising



16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

Media and Youtube Media", Daengku: Journal
of Humanities and Social Sciences Innovation,
2022
Publication

Submitted to UOW Malaysia KDU University
College Sdn. Bhd
Student Paper

Hwang, Yookyung, Eunju Ko, and Carol M.
Megehee. "When higher prices increase sales:
How chronic and manipulated desires for
conspicuousness and rarity moderate price's
impact on choice of luxury brands", Journal of
Business Research, 2013.
Publication

Submitted to Hong Kong Baptist University
Student Paper

ijrcms.com
Internet Source

repository.upi-yai.ac.id
Internet Source

www.konfrontasi.net
Internet Source

jurnal.stie-aas.ac.id
Internet Source

rjoas.com
Internet Source



24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

www.ojk.go.id
Internet Source

Jie Zhang, Han Li, Ruiliang Yan, Chuck
Johnston. "Examining the Signaling Effect of E-
tailers’ Return Policies", Journal of Computer
Information Systems, 2016
Publication

www.mdpi.com
Internet Source

www.rsisinternational.org
Internet Source

ejournal.uin-suka.ac.id
Internet Source

ejournal.unsrat.ac.id
Internet Source

repository.uinsu.ac.id
Internet Source

ejournal.polbeng.ac.id
Internet Source

Submitted to Online Education Services
Student Paper

Ruwy Mai Andini, Marlina Siregar, Nurintan
Asyiah Siregar. "The Effect of Location,
Atmosphere, and Service Quality on Customer
Satisfaction at Warkop Gelas Batu (GB) 5



34 <1%

35 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Ahmad Yani Rantauprapat", Quantitative
Economics and Management Studies, 2022
Publication

Zainul Wasik, Mahjudin, dan Eva
Desembrianita. "Predicting the Mediation
Impact of Promotion in Correlation with Price
Perception, Product Quality, Brand Image, and
Purchasing Decision", International Journal of
Advanced Engineering and Management
Research, 2022
Publication

jurnal.ustjogja.ac.id
Internet Source


