
The Effect Of Price Perception
by Hery Winoto

Submission date: 21-Jul-2022 11:02AM (UTC+0700)
Submission ID: 1873264438
File name: The_Effect_Of_Price_Perception.pdf (842.76K)
Word count: 8095
Character count: 44479



1

1

1

2

2

4

4

4
4

18

18

20

22



2

2

6

14

21



1

2

7

14

17

17

17



1

2



1

1

2

9

9

10

12



2

5

9

10 19



1

2

5

11

11

11

19



1

2

5

5

5

11

19



1

2

3

3

3

8

8

13

13

13

15

15

15

16

16



2

3

8
8

9

16



1

2

13

19

22

22







22%
SIMILARITY INDEX

23%
INTERNET SOURCES

16%
PUBLICATIONS

12%
STUDENT PAPERS

1 4%

2 4%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

The Effect Of Price Perception
ORIGINALITY REPORT

PRIMARY SOURCES

www.neliti.com
Internet Source

publication.idsolutions.co.id
Internet Source

www.journal.stieamkop.ac.id
Internet Source

Submitted to Binus University International
Student Paper

ejournal.aibpm.org
Internet Source

www.ca-c.org
Internet Source

www.ijntr.org
Internet Source

enrichment.iocspublisher.org
Internet Source

eprints2.ipdn.ac.id
Internet Source



10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

17 1%

18 1%

19 1%

journal.stieindragiri.ac.id
Internet Source

www.coursehero.com
Internet Source

jurnal.radenfatah.ac.id
Internet Source

www.gssrr.org
Internet Source

cibg.org.au
Internet Source

tojqi.net
Internet Source

Melisa Christina Nugroho, Christian
Herdinata. "The Influence of Instagram on
Purchasing Decisions through Brand
Awareness (a Study at Hive & Honey Solo)",
KnE Social Sciences, 2021
Publication

repo.uum.edu.my
Internet Source

www.sciencegate.app
Internet Source

lintar.untar.ac.id
Internet Source



20 1%

21 1%

22 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

garuda.ristekbrin.go.id
Internet Source

jurnal.stie-aas.ac.id
Internet Source

Noro Fajar Prianggoro, Arifin Sitio. "EFFECT OF
SERVICE QUALITY AND PROMOTION ON
PURCHASE DECISIONS AND THEIR
IMPLICATIONS ON CUSTOMER
SATISFACTION", International Journal of
Engineering Technologies and Management
Research, 2020
Publication


