
Study Of Brand Image
by Hery Winoto

Submission date: 21-Jul-2022 11:06AM (UTC+0700)
Submission ID: 1873265895
File name: Study_Of_Brand_Image.pdf (365.79K)
Word count: 5216
Character count: 28513



1

2

3

3

3

3

3

4

4

7

11

14

23

31



4

7

7

8

24

25

27



9

10

10

16

18

20

29



5

5
5

6

13

32

34

37



2
2

8
8

10

12

12

16

17

35

38



11

13

21

30



7

19
19

26
36



2

5

5

5

15

15

17

22

28

33







22%
SIMILARITY INDEX

19%
INTERNET SOURCES

9%
PUBLICATIONS

12%
STUDENT PAPERS

1 3%

2 2%

3 2%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

Study Of Brand Image
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Universitas Musamus Merauke
Student Paper

Submitted to University of the Western Cape
Student Paper

bircu-journal.com
Internet Source

ca-c.org
Internet Source

media.neliti.com
Internet Source

Submitted to Pacific University
Student Paper

www.emeraldinsight.com
Internet Source

www.researchgate.net
Internet Source

Submitted to University of Hull
Student Paper



10 1%

11 1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

desenvolupament.cett.cat
Internet Source

ijstm.inarah.co.id
Internet Source

eprints.ums.ac.id
Internet Source

ejournal.unsrat.ac.id
Internet Source

lintar.untar.ac.id
Internet Source

Ezgi Erkmen, Nida Turegun. "Success model
of online food delivery system: The role of
brand image in customer responses",
Innovative Marketing, 2022
Publication

www.readkong.com
Internet Source

Gurmeet Singh, Neale Slack, Shavneet
Sharma, Karishma Mudaliar, Suman Narayan,
Rajini Kaur, Keshmi Upashna Sharma.
"Antecedents involved in developing fast-food
restaurant customer loyalty", The TQM
Journal, 2021
Publication

Submitted to University of Greenwich
Student Paper



19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

publikasi.mercubuana.ac.id
Internet Source

"Re-imagining Diffusion and Adoption of
Information Technology and Systems: A
Continuing Conversation", Springer Science
and Business Media LLC, 2020
Publication

trijurnal.lemlit.trisakti.ac.id
Internet Source

Afsaneh Khodabandeh, Cecilia Lindh. "The
importance of brands, commitment, and
influencers on purchase intent in the context
of online relationships", Australasian
Marketing Journal (AMJ), 2020
Publication

Submitted to Krida Wacana Christian
University
Student Paper

ijournals.in
Internet Source

www.emerald.com
Internet Source

www.tandfonline.com
Internet Source

pt.scribd.com
Internet Source



28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

researcharchive.lincoln.ac.nz
Internet Source

www.vau.jfn.ac.lk
Internet Source

Jalal Hanaysha. "Testing the Effect of Service
Quality on Brand Equity of Automotive
Industry: Empirical Insights from Malaysia",
Global Business Review, 2016
Publication

Submitted to Universitas Merdeka Malang
Student Paper

espace.curtin.edu.au
Internet Source

pen.ius.edu.ba
Internet Source

www.atlantis-press.com
Internet Source

www.intechopen.com
Internet Source

www.scribd.com
Internet Source

www.tljbm.org
Internet Source

www.ucviden.dk
Internet Source



Exclude quotes On

Exclude bibliography On

Exclude matches Off


